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The purposes of this research were to increase the efficiency in credit”

-administration so that the total credit would reach the goal that had been set and gain |
profit at the most for the branch. Theories that were applied in the study inCIuded CRM

(Customer Relatlons Management) CRM Strategy Plannmg, malntalnlng present A
“ customers, flndlng new customers -and retrrevmg former customers using CRM
',program These theorles were applled |n order fotune up't the credlt adm|n|strat|on to
'the present target customers and to solve conflrcts that -might happen W|th customers.
Thls would create good mpressxon upon the customers and also good relatlons |

between the bank and customers whether they were present , new, or old

As the result of the research it was found that It was deemed necessary to
apply CVRM theories in credit administration of the branch including CRM Strategy
Planning to tune up the target groups to marketing program, to maintain present
customers in order to make the'loyal in using the branch's service, to find new
customers and bring back former customers to use credit service. This in turn would

help increase total credit and profit for the bank
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melgnaldmenide _ 14,526 7,171 7,989 8967 3844 4,177
Anlddneidlgmenidle 26,350 16,872 16,671 14,112 7,983  .7432
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NIAJINA - - -
A1UUN % AUUN %
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: MaisaurranissendnaunATuazRaIARY

AN 6 wauuaziiuineAuTereeawAng (FANTNIATaYSEN, 2545)
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2. mammﬂmeu (promissory notes) 1mm nsliaudelaed iadtyy 19Ru

=l

| Lﬂuuﬁnﬁqumﬂﬂwu FadunsiiudessesduiiiiuunldAuniely 1 9 lnesuiasaz
+ ¥ . !
anafumnannuluimdygn SuusrAnaanideiusduiana fuaundiasiieiuay
[ 1 2 v []
Anvuadnszanuianasiu nslidudadsunniltaduRdudtiussazdu (short term loan) #
&ty 193u (promissory note) Lilumsransuil (debt instrument) i:ﬂ:mﬁnﬂi‘ﬁﬁu
“anamuuaifluuunienaanny (at call) wsaluwwuuinnuuaszaznanild lnaaziuun
1 (#eu 2 1Aew 3 1Rl 6 1Hau 9 Lﬂﬂun‘lm uwazluunensdianaiiuunléiia 12 e
1 4 Bl!l
Bumﬂiumwummmmmﬂuanm‘lmmLﬂuwumwLmkummmqﬂ?:mﬁ Vit
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gnAfluRuumeingu gnéfiseduidietszinniienadluypaasssunvizelifyraails
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3. ﬁuﬁﬁﬁ’mumszﬂmm (term loan) Ruddnuuaszazioan lawn nnsld

u

Audemudunuiildnnasiuld Tangninazeaiulifudwaufimnasiunfadion vieuds
[ d‘ = ¥ L=l 4 v 0 <4 @ o = L4 k73] o
Fudludou  mnReulanldiewi@ly uazitledidirsAuudoazeadnllanlallsl uwldnazds
v '

hiasuinvuanatgiszauinin nsfudissAududenadunistissauisannuiiansy
o LIRS [l o dl o | 4 Q o .3
Auuaanf LA vteeautnsemNinivuals (repayment schedule) a1UsUABNLLIE

. <l 3 ° a0 <i [l ¥ 9/
sunmsazFaniiuasaiuuRug Aasiusameuwuylinusiu svaznanluns i
azuananaiueenty Taevialdsurarsiuunliliciu 10 T enduRulidinanagende
d' o ' 1 iyl o Y] O al o ] .:
Feanaazimuaszaziaan iunngt 10 T dssmrasfufiinnuassaznanidasialiil

o

3.1 Rufwiditenssn (commercial loans) uRudinaldlugsianisan/
1 14 ! ]
mavnnanisialdungniisiifluyaassssunuazifiyana Sensuauasinglszasd
wangetudausitszingsiaviagsfanisdizagnAn wiu nsasulunsu anans
a4 o v ya
\ATeeans seainantain T iRulasiluuiistazan (long term)

3.2 Rufiafiadenda (housing loans) nistiRufiszinniiazlfurignéi

=l

il m'mﬂs.,mmzmNu‘lﬂsm'aﬁqmmmwaLwaaﬂmﬁwmﬂmmmimmmLWﬂ‘lﬁn
o ﬂi:n@um?ua:@qmﬁﬂ Tﬂaﬁmmi'lmn’mum:ﬂmmmmm?‘lmuvnﬂ’lmmum 301
athalsfiunstidufFindnaciesaniuesedurdunindilsidundnissiu uash
nsayRmEuANNIT (product program) 13
3.3 Rufdiuymaa (personal loans) Lflum:“lmumm@ﬂsvimu"lumi
é’udﬁﬂ‘lﬁmﬂmuqﬂﬂaimum?@uummnm? (product program) L mmmmmmnum
 fhw Fesneus madnm mesnemewna Gy meliEudelsznniaiaeziivin
Usziwialifudmlszfufly wnidududedlifivdnysziuanduduouiuligein uas
gnAnazdrsrauduen  melunaidszinn 1-5 T winfindnilsziuanaasliszazion
dnssAuiunundn gy 10150 |
4, aul,’i!'aﬁLﬂﬂﬂt}ﬂﬁﬂﬁﬂﬁhdﬂiztﬂﬁ (foreign currency credit facilities)
4. ﬁutjﬁﬂuﬂqaﬁummhqﬂsum (onshore loans) iflunnslifufifidu
anaidusmsnassmauignanlidulfyrealnesunasiilaanss Lildidunsls
mun@mmmﬂﬁunfa (international banking facility)

4.2 L\‘luﬂ’JWIﬂﬁuﬂ@ (IBF loans) Lﬂumﬂmumﬂ‘lmﬂ‘umNummmaﬂ?"mﬂ

LqunrﬁﬁL@Wﬂ:mﬂuumqﬂmimﬂn@mmmﬂﬁum (International Banking Facility) 984
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f1NAT ssznaTesdudatlssinniasunnsnaialiFusidenndn 1 T (short term loans),
audannndd 11 mslaudetssimianansminlduanegLluuy Tnsenaaziflunisy
auﬁﬂﬁﬂgﬁl?uﬂuwﬁu (revolving loan facilities) A1

5. auﬁmﬁamiﬁ"m"nﬂ‘izmﬁ (trade finance credit facilities)

51 waneseaniaTARn (Letter of Credlt) Lammfam@wmmmmmﬂnmiw

t 0

swmeeniuidiindn (Importer) ’Lum?ﬁwﬂaummaﬂ?zmﬂ {RaLAAIIIEUIANTANGS

U
]

faz‘ﬁﬁs:ﬁuﬁﬁuquuﬁﬂﬁuﬁ;jmw“luﬁmﬂizmﬁ (seller abroad) lasuAnslasuanans
9 dl ] T 'Y | 1% o - ] o
gnsiesiiuansirduinlagnduniauieanaluimunssazion daunisanaluay
wamasaaniasan enaaziluuuudasanesiuiialdsuianans (sight letter of credit) wsa
) ol o a} v or i/dl 1 .
azifluntsanauuusiitvuassazinam N danasiulAAuiuen (usance letter of credit)
visaazfunisveandneludaessazinaiu 1 1 (deferred payment letter of credit)
| 5.2 anwafearinsinnelulszina (domestic letter of credit) lamnad
@m\lLmﬁmmﬂiuﬂ'a‘"mm"mﬁfauﬁ’mammmf‘ﬂﬂwLmﬁmﬁnmdmuﬁﬁwﬁu QAL
mmmmm@ﬂwmmm’l.w_l?vmﬁuu wnmm.ymnﬂ@ﬂ”l,uﬂmwﬂmmnu Tmmnmmﬂum@
- Rum’lmaluﬁmm?mnaw‘ms Numuquum'lmmemaw@ﬂluﬂsvmﬁLﬂmnu Lu'a |
ﬁmmﬂmmﬂnmswmefmaum'lmnnmmLsﬂusmma’lumuumumnm atinglsfin
| mslaudedssnnianunsonssinEfaduduunuezGunmsnlszme
5.3 n¥asM3an (Trust Receipt) F1thnsus (Shipping Guarantee) NIAATIN

Lﬂuaumfawluu,nNummr;]ﬂuLWfam'Lﬂmumqmnmumﬂaumwaﬂﬂmmummm’Lu

9

|
o =

dszna DudufAliidudanniaudvingautiudnandelulssmaudn (post-import

L' U4 9
]

financing) w?m‘?‘%wmu'\a‘nﬁﬁ"lé’ﬁ’a“lumtﬂﬁEjﬁ'}Lﬁj’qlilm Letter of Credit (L/C) viTaliiln
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29

j.
[IULIN

1l 2546

i 4 waneilslull 2545 1R9a121RUULNN-AFIA (LNTATR)

<

ar ac

asl _ﬁﬂ?-mmv;ummﬁmma‘ A1110UULNU-ATR (EunTada) Tutl 2546 fu

A8 7 TwnmAuATHAY 1 4719 30 @117



30

msdi 10 Anlsrayululasinai 1ussdlusnenilsll 2546 2asananlunAuATaa 1

(ﬁmmsm;qﬂ?"aqﬁm, 2546)

Alaananu lnsuna () 2 NARNY
mls  dhuane ) % Actual to
A197 ' 1/2546 lsgzan  whunne  aanuthe
® % wa, nw fa enngt lasngii 1 (1)-2) Targe!

dlse 2350 3000 137 222 237 5.96 7.50 -1.54 79.50%
aynnlams 1200 1500 123 128 108 3.59 3.75 -0.16 95.85%
49N 10172 1800 2400 133 207 324 6.64 6.00 064  11071%
Awmwiind 600 950 054 132 085 2.71 2.38 034  11427%
8 dauyT 23 090 120 012 036 0.7 0.65 10.30 035  216.49%
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